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Innovations Session N°9

Successes from women-led 

agribusinesses in Africa



SheTrades West Africa
Improving Women’s Livelihoods Through Inclusive Value Chains



ITC’s SheTrades Initiative

UN and WTO joint agency initiative 

to target every women everywhere

US$342 million in trade leads and US$63 million

in sales generated for women

33,000 women-led businesses 

directly supported Presence in 25 countries 

Global network of 350 partner 

organisations from 65 countries Technical expertise in facilitating trade, 

improving competitiveness of women

Partners with private sector and 

governments to build a conducive 

ecosystem for women to trade
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production processing marketing

SMEs
Women as large part  

employees

Men in management

Farmers
Involved in grafting, pruning, 

postharvest handling
Farm output owned & traded

by men

Exporters
Owned/ managed by men

Few well-educated women
with resources

Yet: 

• Women’s contribution often invisible

• Limited access to necessary resources 

and inputs

• Women not benefitting from services

Women’s role in agricultural value chains – cashew

Economic potential not used! 

USD26 trillion to add to global GDP



Business Support Organizations and 

Service Providers.

• Improving the capacities to better serve SMEs and 

women producers

• Developing a gender-sensitive approach to increase 

their outreach to women farmers for inputs, trainings, 

sourcing

• Technical trainings through trainings in production, 

processing, value addition, quality and business 

management



Micro, Small and Medium Sized 

Enterprises.

Developing their competitiveness and inclusiveness through 

trainings and coaching in:

• Packaging, Labelling

• Branding, Marketing

• Business and financial management, pitch planning, 

financial literacy, SheTrades Invest

• International and Private Voluntary Standards

• Climate resilience, Circular production

• Value addition, quality requirements

• Increasing outreach to women suppliers through gender 

sensitisation



Market Linkages. 

Creating market linkages between SMEs 

and international buyers through:

• Trade fairs, buyer visits, B2B events

• Influencer and social media 

campaigns to boost  online visibility

• E-commerce

.



@ITCnews

@ITCSheTrades

shetradeswestafrica@intracen.org

www.shetrades.com

@internationaltradecentre



Thank you

The PAFO-COLEACP Innovations Series focuses on innovations and successes of African 
farmer-led businesses and SMEs. These activities are supported by the Fit For Market SPS 

programme, implemented by COLEACP within the Framework of Development Cooperation 
between the Organisation of African, Caribbean and Pacific States (OACPS) and the European 

Union.


