
 

 

This event was organised by the Fit For Market Plus programme, implemented by COLEAD within the framework of Development cooperation between 
the Organisation of African, Caribbean and Pacific States (OACPS), and the European Union (EU).  

This publication has been produced with the financial support of the EU and the OACPS. Its contents are the sole responsibility of COLEAD and can under 
no circumstances be regarded as reflecting the position of the EU or the OACPS. 

  
 

 
 
 
 
 
 
 
 
 
 
 
 

 

PAFO-COLEAD INNOVATIONS SERIES: 
Innovations and successes of African farmer-led businesses and SMEs 

 
 
 

16 sessions with inspiring stories 
from African businesses and SMEs 

 
 
In November 2020, the Pan-African Farmers’ Organization (PAFO) and the COLEAD launched the Innovations 
Series aimed at showcasing innovations and successes of African farmer-led businesses and small and medium 
enterprises (SMEs). 
 
The Innovations Series shares best practices from entrepreneurs, farmers, agripreneurs and SMEs to support 
others to embrace the unprecedented opportunities offered by local, regional and export markets. The series 
focuses on innovations across value chains to transform food systems, promote sustainable agriculture and 
leverage investment. They support a sustainable food systems approach which looks at the contribution of 
entrepreneurs to business models which are economically, environmentally and socially viable. We share 
successes in production methods, access to markets and product development, with a focus on value-addition, 
technologies including digital solutions, nutrition, the circular economy, the development of entrepreneurial 
skills and innovations in agroecology.  
 
The Innovations Series also features the contributions of those who support an enabling environment for African 
farmer-led businesses and SMEs to grow and expand, create jobs and impact rural communities. The insights 
from policy (OACPS, European Commission (Agriculture, Trade, Development), NEPAD, GAIN, AGRF, ACFTA, 
AFSA), research (FARA, AKADEMIYA2063, IPES-FOOD, DeSIRA), finance (ABC Fund, AgriFI, FarmFit, Bamboo 

http://info.coleacp.org/trk/124102/5216/300194767/26984/2885/bf3f384f/
http://www.pafo-africa.org/en/home/
https://www.coleacp.org/
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Capital Partners) and support to business development (Pan African Agribusiness and Agroindustry Consortium 
(PanAAC), International Trade Centre (ITC), CUTS International, RUFORUM, PELUM Kenya, ROPPA) brought 
invaluable networks and connections to the entrepreneurs. 
 
PAFO and the COLEAD have already organised sixteen Innovations Sessions on the following topics:  

 Increased market opportunities through added-value and branded products (Session n°1) 

 Grow local: Conquering local markets (Session n°2) 

 African Continental Free Trade Area (AfCFTA): opportunities for SMEs and businesses in the agri-food 

sector (Session n°3) 

 Sustainable food systems: the key role of SMEs and businesses (Session n°4) 

 Food and Nutrition Security: the contribution of SMEs and businesses (Session n°5) 

 Promoting sustainable agriculture and agroecological practices: the key role of MSMEs and farmers 

organisations (Session n°6) 

 Innovations in the African agroprocessing sector: the key role of SMEs and businesses (Session n°7) 

 Catalysing young African agri-entrepreneurs’ investments (Session n°8) 

 Successes from women-led agribusinesses in Africa (Session n°9) 

 Successes in export markets from SMEs and entrepreneurs (Session n°10) 

 Promoting circular economy and reducing food losses and waste: Successes by SMEs and entrepreneurs 

(Session n°11) 

 Entrepreneurial skills developed by successful African SMEs (Session n°12) 

 Producers’ and SMEs innovations in agroecology for sustainable agrifood systems (Sessions n°13) 

 Climate-resilient practices and innovations by agrifood SMEs (Session n°14) 

 Technological Innovations in the Agrifood Sector: Adoptions by SMEs and Entrepreneurs (Session n°15) 
 Niche marketing strategies for SMEs and smallholder farmers (Session n°16) 

 
Their recordings are available on PAFO’s and COLEAD’s YouTube channels. 
 
During these sessions, 69 inspiring farmers groups and entrepreneurs presented their businesses to more than 
4,380 participants from more than 100 countries on different continents. Find below a snapshot of their 
presentations which we hope will inspire you! 
 
 
 
 
Innovations Session n°1: Increased market opportunities through added-value and branded products 
 
 

 
Halatou Dem, Director General, Les Céréales de TATAM SARL, Mali 
Les Céréales de TATAM SARL adds value to traditionally grown grains in Mali by processing local cereals (such as 
millet flour, fonio, monicourou, diouka, etc.) with high nutritional content in healthy and ready to be consumed 
produces. It brings this delicious traditional food to the urban population across Africa, Europe and the USA. The 
company commits to achieving innovation through nutrition and promoting women’s employment and privileges 
women in the recruitment process. 
 

https://eservices.coleacp.org/sites/default/files/file_fields/2020/pafo-coleacp/session_1/PROGRAMME%20SESSION%201%20-%20PAFO-COLEACP%20Innovation%20series%20-%20Farmers-led%20business%20and%20SMEs.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2020/pafo-coleacp/session_2/PROGRAMME%20SESSION%202%20-%20PAFO-COLEACP%20Innovation%20series%20-%20Grow%20local_Conquering%20local%20markets.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2020/pafo-coleacp/Session3/PROGRAMME%20SESSION%203%20-%20PAFO-COLEACP%20Innovation%20series%20-%20African%20Continental%20Free%20Trade%20Area_EN.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2020/pafo-coleacp/Session3/PROGRAMME%20SESSION%203%20-%20PAFO-COLEACP%20Innovation%20series%20-%20African%20Continental%20Free%20Trade%20Area_EN.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2021/documents/PAFO-COLEACP/session4/PROGRAMME-SESSION_4-Sustainable-food-systems-the%20key-role-of-SMEs-and-businesses.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2021/coleacp-pafo/session5/PROGRAMME_SESSION_5-Food_and_Nutrition_Security-the_contribution_of_MSMEs_and_businesses.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2021/coleacp-pafo/Innovation%20session%206_Programme_ENG.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2021/coleacp-pafo/Innovation%20session%206_Programme_ENG.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2021/coleacp-pafo/session7/PROGRAMME%20SESSION%207%20-%20Innovations%20in%20the%20African%20agroprocessing%20sector%20%5bENG%5d.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2022/IS/EN/PROGRAMME%20SESSION%208%20-%20Catalysing%20young%20African%20agri-entrepreneurs%27%20investments%20%5BENG%5D.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2022/IS/IS9/EN/Innovation%20session%209%20_Programme_ENG.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2022/IS/IS10/Innovation_session_10_Programme_ENG.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2022/IS/IS11/EN/Innovation%20session%2011%20_Programme_ENG.pdf
https://eservices.colead.link/sites/default/files/file_fields/2023/IS/IS12/programme/Innovations%20Session%20n%C2%B012_Programme_ENG.pdf
https://eservices.colead.link/sites/default/files/file_fields/2023/IS/IS13/Innovations%20Session%20n%C2%B013_Programme_EN.pdf
https://eservices.colead.link/sites/default/files/file_fields/2023/IS/IS14/Innovations%20Session%20n%C2%B014_Programme_EN.pdf
https://eservices.colead.link/sites/default/files/file_fields/2023/IS/IS15/Innovations%20Session%20n%C2%B015_Programme_EN.pdf
https://agrinnovators.org/wp-content/uploads/2023/12/Innovations-Session-n%C2%B016_Programme_EN.pdf
https://www.youtube.com/channel/UCOsoy67uPbUMbTgMLbq-2-g
https://www.youtube.com/watch?v=k09QnAKVeeI&list=PLV5hWpGiR940-_zUxz44bau4C0g7RauIx
https://www.facebook.com/tatamcereales/
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Alex Mutua Muli, Co-founder & CEO, Goshen Farm Exporters Limited, Kenya 
Goshen Farm Exporters Limited is a family-owned company which processes, packages and exports natural crisps 
from dried Kenyan mangoes, pineapples, leafy vegetables (incl. cowpeas, amaranth) etc. without additives or 
added sugar. 
The company integrates technology into its business model to enhance the development of the supply chains by 
using the digital platform DigiFarm to connect fruit and vegetable sellers and buyers. It also actively works on 
developing climate-smart farming solutions and a green factory where all waste will be recycled. 
Goshen Farm Exporters Limited is a member of COLEAD and benefitted from specific support adapted to its needs 
and participated to collective trainings organised by COLEAD. 
 
 
 

       
Alice Riouall, Founder & CEO, Mango So, Burkina Faso 
Mango So is a processing company which mainly processes mango and coconut into organic and Fairtrade dried 
mango and coconut chips for international markets, mostly Europe. Mango-So constantly anticipates and 
develops products adapted to specific markets, such as mango jam and mango sirop for the local market. It also 
processes, on a smaller scale, vegetables, the dried tomatoes being mostly sold on the domestic market. 
The company participates in community life by improving its workers’ children’s health and education, promoting 
gender equality by enabling both young and adult women to become economically independent, and combating 
women’s exclusion and early and forced marriages, among others. 
Mango So is a member of COLEAD and benefitted from specific support adapted to its needs and participated to 
collective trainings organised by COLEAD. 
 
 
 

       
Eric Muthomi, Founder & CEO, Stawi Foods and Fruits Ltd., Kenya 
Stawi Foods is a food company which processes seven nutritious locally grown crops: banana, amaranth, maize, 
finger millet, red sorghum, soy and wheat. Its product range includes pre-cooked, nutritious porridge flour made 
from ancient grains blended with bananas which are essentially distributed on the domestic market. The 
company also has a manufacturing contract with non-governmental organisations in Kenya. 
Stawi Foods supports its local supplier farmers to access the market and produce food sustainably, while 
providing access to affordable nutritious food to low-income Kenyan families.  
 
 

https://goshen.co.ke/
https://mango-so.com/
https://stawifoods.co.ke/
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Innovations Session n°2: Grow local: Conquering local markets 
 
 

       
Komi Agbokou, Co-founder & President, ChocoTogo, Togo 
ChocoTogo is a cooperative that promotes sustainable organic cocoa production, including by preserving old 
cocoa varieties, and transforming cocoa into quality products. ChocoTogo's mission is to add value to Togolese 
(small) cocoa production by transforming cocoa into organic, fair trade, artisanal and local products, such as 
chocolate bars with various flavours, cocoa beans and chocolate paste. The products are available on the 
domestic market and sold in most supermarkets of the country, as well as exported to the EU. 
Since its creation in 2014, the company has developed a new market in Togo, creating supply and demand for 
processed cocoa bean products. 
 
 
 

 

       
Catherine Krobo Edusei, Founder & CEO, Eden Tree Limited, Ghana 
Eden Tree Limited is a company which produces, packages and markets high-end fresh vegetables, fruits and 
herbs, as well as convenient food to promote healthy eating habits. The healthy value-added products are 
exported within West Africa. Eden Tree acts as a bridge between farmers and consumers by connecting farmers 
to markets. The company is strongly committed to corporate social responsibility and works closely with over 
200 approved smallholder suppliers and helps them to better develop their production, including by providing 
loans to improve production and to buy inputs. Among others, the company pays tuition fees for the children of 
staff members, provides educational materials, and organises nursing to enable mothers to continue to work and 
attend to their children.  
 
 
 

       
Bertille Guèdègbé Marcos, Founder & CEO, Les Fruits Tillou SARL & Les Jus Tillou SA, Benin 
Les Fruits Tillou & Les Jus Tillou are family businesses which produce and process pineapple. LES FRUITS TILLOU 
SARL produces organic and conventional fresh pineapples, as well as dried pineapples, for international markets. 
LES JUS TILLOU SA. produces industrial organic pineapple juice for international markets and artisanal pineapple 
juice which is sold on the local market and in the sub-region. In 2018, the company invested in a fruit drying unit 
to produce organic dried pineapples for the European market. 

https://www.chocotogo.com/index.php?language=fr
https://edentreegh.com/
https://fr-fr.facebook.com/lesfruitstillou/


 
 

6 

 

The successful development of both companies has contributed to creating employment, empowering women, 
and developing the area surrounding the processing units with the construction of schools and wells among 
others. 
As longtime members of COLEAD, Les Fruits Tillou & Les Jus Tillou benefitted from specific support adapted to 
their needs and participated to collective trainings organised by COLEAD. 
 
 
 

       
Affiong Williams, Founder & CEO, Reelfruit, Nigeria 
Reelfruit creates new value chains by processing fresh fruit in value-added convenient produces, like snacks, and 
by building its own network for distribution. The processed mangoes, pineapples, coconuts, bananas and 
plantains are distributed in local and export markets, including through Amazon. The company aims to produce 
Nigerian food products that meet world-class standards and to market them everywhere. 
The company trains its salaries, especially rural women, to grow high quality, export grade mangoes. Moreover, 
with its empowering women’s programme “Female Farmers To High-Value Mango Farming”, ReelFruit has 
contributed to a 300% increase in farmers’ incomes. 
 
 
 
 
Innovations Session n°3: African Continental Free Trade Area (AfCFTA): opportunities for SMEs and businesses 
in the agri-food sector 
 
 

       
Dan Jakana, Founder & CEO, Jakana Foods Ltd, Uganda 
Jakana Foods Ltd is a food processor and packaging technology specialist producing organic certified and natural 
non-organic dried fruit, natural fruit juice, pulp and concentrate, as well as condiments. The processed fruit are 
Uganda grown pineapple, mango, papaya, jackfruit, banana etc. The dried fruit, fruit juices and pulps are sold on 
export markets (mainly USA and EU), as well as a small portion on the domestic market. 
The company has created a community premium fund with its buyers to give back to the communities in which 
its farmers live. The communities which surround the factory and farm benefit from training, agro-processing 
education, and new product development opportunities for all entrepreneurs interested in value addition. 
Jakana Foods Ltd is a member of COLEAD and benefitted from specific support adapted to its needs and 
participated to collective trainings organised by COLEAD. 
 
 
 

https://reelfruit.com/
https://www.jakanafoods.com/
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Michael Annan-Forson, Founder & CEO, Melach Coconut Processing Farm, Ghana 
Melach Coconut Processing Farm is a coconut processing company which produces, among others, Ecocert 
Fairtrade-certified extra virgin cold pressed coconut oil, fresh coconut water, coconut porridge and organic 
coconut butter. The products are traded under the product brand name “Ropheka” for the health & beauty 
sector, as well as the food and hospitality sectors. The company supplies domestic, regional and international 
markets. 
Melach Coconut Processing Farm sources coconut from local farmers (mostly women, many in a vulnerable 
situation) providing a variety of services to them. It also raises health awareness in local schools of the farming 
community, and supports orphanages and widows. 
Melach Coconut Processing Farm is a member of COLEAD and benefitted from specific support adapted to its 
needs and participated to collective trainings organised by COLEAD. 
 
 
 

       
Moussa Silvain Diakité, Founder & CEO, SCS International SARL, Mali 
Service Commercial Silvain International SARL (SCS International) is a company packing and exporting fresh 
mangoes mainly to Europe and partly to African countries (Gabon, Morocco, etc.). The company is internationally 
recognised for its exported fruit, which fully meets the requirements and quality standards. 
The company maintains long-lasting and trusting relationships with its partners along the value chain: it supports 
its producers, trains its staff, has long-term contracts with its suppliers, regularly exchanges with its clients, as 
well as technical and financial partners, and actively participates in Mali’s mango interprofessional association. 
As longtime member of COLEAD, SCS International benefitted from specific support adapted to its needs and 
participated to collective trainings organised by COLEAD. 
 
 
 
 
Innovations Session n°4: Sustainable food systems: the key role of SMEs and businesses 
 
 

       
Nnaemeka Ikegwuonu, Founder & Executive Director, ColdHubs Limited, Nigeria 
ColdHubs Limited is a company providing breakthrough innovation to the local community and smallholder 
farmers. ColdHubs are solar-powered walk-in cold storage rooms for 24/7 cold storage of perishable foods, 
extending the shelf life of fruit and vegetables from two to 21 days. Users from the local community and 
smallholder farmers can store food in the cold room by paying a daily flat fee. The company is leading the market 

https://www.linkedin.com/in/michael-annan-forson-40388089/?originalSubdomain=gh
http://www.scsinternationalmali.com/
https://www.coldhubs.com/
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for innovative and affordable cold-storage solutions in Nigeria and plans to deploy ColdHubs all across Africa, 
starting with South Sudan, Sierra Leone, Liberia, Benin and Kenya. 
 
 
 

       
Lovin Kobusingye, Co-founder & CEO, KATI FARMS (Uganda) LTD, Uganda 
KATI FARMS (Uganda) LTD is the first agrofish-processing enterprise producing fish sausages in Uganda. The 
company’s flagship product is the fish sausage made of locally-sourced tilapia. Other processed fish and healthy 
products include, among others, fish samosas, frozen and chilled fish fillets, fish powder, surimi, crude fish oil, 
fish meal. The products are sold in Uganda and neighbouring countries to hotels, restaurants (both domestic and 
international) and supermarkets, as well as on the informal market. 
KATI FARM supports its farmers, among others, by providing them with trainings and hiring out expensive 
equipment for a small fee, such as fish nets, oxygen cylinders, and water transportation tanks. 
 
 
 

       
Pierre Damien Mbatezimana, Founder & Managing Director, SHEKINA Enterprise, Rwanda 
SHEKINA Enterprise is a food processing company which produces dried cassava leaves with a shelf life of two 
years and instant mixtures used to cook cassava leaves with fish or beef flavour. It also produces flour from 
cassava and other crops, such as maize, millet, peanut, roasted soybeans, etc. Most of the products are exported 
internationally (USA, Canada, Belgium, Sweden and the UK), the rest being sold on the domestic and regional 
(Uganda, Congo, Burundi, Kenya, Tanzania) markets.  
The company developed and uses an innovative drying technology to secure the nutritive value of cassava leaves 
while avoiding their wastage due to their high perishability (as leaves have a high water content). This value-
addition eases the commercialisation and transport of the products. 
 
 
 

    
Gaëtan Etancelin, President, SYMABIO, Madagascar 
The Malagasy Union for Organic Agriculture (Syndicat Malgache de l'Agriculture Biologique, SYMABIO) reunites 
all the stakeholders of the organic farming sector in Madagascar, among others, Chocolaterie Robert which 
processes Madagascar's cocoa into bars, confectionery and pastries, as well as SAHANALA Madagascar SA which 
brings together four producers’ federations, including the vanilla federation. 
SYMABIO defends the interests of all the actors involved in the production of organic farming products and is the 
privileged interlocutor for public authorities and professionals. It also takes part in the negotiations of the organic 
national legal framework. 

https://www.facebook.com/katifarms/
https://www.shekinafoods.com/
https://www.symabio.mg/
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Innovations Session n°5: Food and Nutrition Security: the contribution of SMEs and businesses 
 
 

       
David Foli Ayivor, Founder & CEO, Agromyx, Ghana 
Agromyx is an agrifood processing company created in 2017 which addresses the problem of food waste by 
buying and processing smallholder farmers’ excess produce into vitamin- and mineral-rich instant cereals and 
fruit powders. Its brand NourimealTM has 10 varieties of instant cereals and fruit powders rich in vitamin A, iron 
and magnesium, vitamin- and minerals which are rare to find in existing dietary ecosystem but vital. 
Agromyx currently works directly with 165 smallholder farmers, 112 of whom are women. The company is 
encouraging local farmers to transition toward organic agricultural practices and agroforestry; as well as supports 
building capacity and market resilience. 
 
 
 

       
Oluwaseun Sangoleye, Founder & CEO, Baby Grubz, Nigeria 
Baby Grubz is a social enterprise which manufactures packaged infant meals and snacks made from grains, fruit 
and vegetables and operates in Ghana, Togo and the United Kingdom. Baby Grubz aims to reduce the high rates 
of malnutrition and poverty in Africa. Its products are prepared with super food sourced locally in order to tackle 
the major deficiencies in baby and infant nutrition. 
Baby Grubz also works with over 300,000 mothers to provide peer-to-peer mentoring on the benefits of 
nutritious foods and breastfeeding. Through its active use of social media, Baby Grubz has built a vast network 
to share knowledge on how to feed children and to widely promote its products. 
 
 
 

       
Jolenta Joseph, Founder & CEO, Sanavita, Tanzania 
Sanavita adds value to crops such as orange fleshed sweet potatoes (OFSP), beans and maize. Its objective is to 
address the high rates of malnutrition in Tanzania; especially anaemia (which mainly affects women at 
reproductive age) and vitamin A deficiency (from which one out of three children under the age of six suffers). 
Sanavita supports over 1,500 smallholder farmers and offers them a reliable link to ready markets by buying and 
processing their produce into nutritious food products. The company also improves the livelihoods of rural 
communities and supports women to escape poverty through engagement in agriculture. Sanavita delivers 
training and offer consultation on a range of issues. 
 
 

http://agromyx.com/
https://babygrubz.com/
https://babygrubz.com/
https://babygrubz.com/
https://sanavita.co.tz/
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Marie Ange Mukagahima, Founder & CEO, Zima Enterprise, Rwanda 
Zima Enterprise processes pumpkin and its unused seeds into pumpkin seed oil, pumpkin cookies, roasted 
pumpkin seeds and pumpkin seed flour. Pumpkins are an easy crop to grow in Rwanda with little seasonality and 
rich in minerals (such as magnesium, zinc, potassium, sodium) and vitamin, contain antioxidants and dietary 
fibre, and are low in cholesterol. 
Zima Enterprise ensures fives rural cooperatives of women farmers and over 50 farmers a constant supply of 
pumpkins for processing and provides the farmers with high-quality seed for sowing. The relationship supports 
a rise in the standard of living of these farmers and provides them with skills, tools and market awareness 
regarding their crops. 
 
 
 

       
Courage Hodey, Financial Manager, MAPHLIX TRUST GHANA LTD, Ghana 
Maphlix Trust Ghana produces and sells vegetables (22 crops), grain, roots and tubers. The company mainly 
exports yam, orange-fleshed sweet potato (OFSP), fresh vegetables and fruits. 
Maphlix Trust Ghana also adds value to their root and tuber crops such as cassava and OFSP through processing 
to ensure the provision of food and nutrition security. As cassava roots processed into gari are a poor source of 
vitamin A, the company supplements its gari with OFSP which is rich in beta-carotene. OFSP is also used to 
prepare bread (at 30% substitution) to provide high beta-carotene bread compared to 100% wheat flour bread 
which has a very low  Vitamin A content. 
Maphlix Trust Ghana is a member of COLEAD and benefitted from specific support adapted to its needs and 
participated to collective trainings organised by COLEAD. 
 

 
 
 
Innovations Session n°6: Promoting sustainable agriculture and agroecological practices: the key role of 
MSMEs and farmers organisations 
 

 

       
Gustav Dessogom Bakounda, Founder & Director, Label d’Or and Jus Délices, Togo 
Label d'Or is a pioneer Togolese company supporting agricultural sectors (soy, fonio, pineapple, turmeric etc) 
along the entire value chain (production, processing, export). Its produce are largely exported to organic 
companies and businesses in the EU and in the United States. 

https://zimarwanda.com/
https://maphlixtrust.com/
https://eservices.coleacp.org/sites/default/files/file_fields/2021/coleacp-pafo/Innovation%20session%206_Programme_ENG.pdf
https://eservices.coleacp.org/sites/default/files/file_fields/2021/coleacp-pafo/Innovation%20session%206_Programme_ENG.pdf
https://www.labeldor-bio.com/
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The company has its own organic production but also works with 10,000 producers in 14 organic productions. It 
supports (smallholder) farmers in organising themselves into cooperatives and unions and provides them with 
training and certification in organic farming. 
Label d'Or is a member of COLEAD and benefitted from specific support adapted to its needs and participated to 
collective trainings organised by COLEAD. 
Jus Délice is Togo's first modern organic juice processing plant for export, as well as the country's largest organic 
pineapple juice processing plant. 
 
 
 

       
Olayemi Aganga, Co-founder, Maungo Craft, Bostwana 
Maungo Craft is a solution-oriented company which upcycles indigenous fruits (orphan crops), that would 
otherwise be wasted, to produce jams, sauces and syrups. Maungo Craft creates new value chains between 
farmers, cosmetic processors and communities, to develop a climate change adaptive circular economy. The 
company works with local farmers to supply vegetable and with natural cosmetic oil processors to process 
morula, thus promoting the growth of two industries at the same time. 
The company started in 2017 and already won 13 local, regional and international. 
 
 
 

        
Gora Ndiaye, Founder & Director, Ferme-École Agroécologique de Kaydara, Senegal 
The Kaydara agro-ecological farm school is located in the village of Keur Samba Dia, Senegal, and offers 
alternatives to the rural exodus, supporting local employment and providing young farmers with skills to develop 
a sustainable agriculture applying  agroecological practices. Since 2007, the association has trained dozens of 
young farmers at the farm school allowing them to make a living from agriculture in their villages by producing 
sustainably and supplying local markets. Located in a desertic area, Kaydara Farm-School plays a significant role 
in the protection of the environment, in particular through the use of renewable energy sources, the 
manufacture of compost, the protection of coastal areas and the establishment of ecological farming practices. 
 
 
 

       
Noël N’Guessan, Co-founder & Chief Technical Officer, LONO, Côte d’Ivoire 
LONO is an engineering company based in Côte d’Ivoire which makes carbon and nutrient recycling accessible to 
farmers. Its two products under the brand name Kubeko can use by smallholder farmers to directly recycle the 
nutrients and organic matter back into their soils. 

https://maungocraft.com/
https://jardins-afrique.org/ferme-ecole-kaydara/
https://www.lonoci.com/fr/home
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The company also offers advice and executes studies in the field of renewable energy, biomass, biofuels, 
agriculture and development impact. It works directly with cooperatives and larger value chain organisations to 
integrate their sustainability strategies such as the Roundtable on Sustainable Palm Oil (RSPO) for palm oil and 
ECOCERT for cacao and fruit production. 
The company is also developing larger industrial composting projects that create local bioeconomy for organic 
waste and working in West Africa. 

 
 
 
 
Innovations Session n°7: Innovations in the African agroprocessing sector: the key role of SMEs and businesses 
 
 

        
Euphrasie Dassoundo, Founder and General Director, AgroExpress, Benin 

Agro Express is a company processing fruit, vegetables and spices into purees and concentrates. Tomato puree 
is its most popular product but the company also produces onion and garlic puree, ground ginger, peanut paste, 
spice mixes and marinades. By processing fresh food in jars, extending its shelf life, Agro Express tackles the issue 
of post-harvest losses of Beninese fruit and vegetables producers, as well as the food safety issue.  
Agro Express is committed to support the social development of local communities by creating jobs for young 
people and women. 
 
 
 

       
Elmine Kouyaté, Founder and Director, Axxiom, Côte d’Ivoire 
Axxiom is an Ivorian company involved in the entire mushroom value chain, producing fresh mushrooms, mainly 
of the oyster variety, and processing them into dried mushrooms, prepared meals, energy drink, as well as 
cosmetic products. 
Axxiom aims to empower local communities by starting their own mushroom production which supply the 
company in raw material. Axxiom supports and invested in 7 mushroom farms, all run by women. 
 
 
 

       
Jane Maigua, Managing Director, Exotic EPZ Limited, Kenya 

Exotic EPZ Limited is a Kenyan company processing macadamia nuts in different sizes (wholes, halves, chips) and 

exporting to international markets, especially USA, Asia and Europe. Exotic EPZ Limited works closely with 7,000 

https://www.facebook.com/agroexpressbj/
https://fr-fr.facebook.com/axxiom.225/
https://www.exoticepz.co.ke/home
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macadamia nut farmers across Kenya, sourcing them with high quality nuts. In order to support the local farmers 

and help them to continue to produce in a sustainable manner, the company provides them with seeds and offers 

training on various topics. 

The company is committed to comply with international high-quality standards and developed an 

environmentally friendly processing activity by installing a solar plant and processing macadamia nut shells into 

biogas. 

 

 

 

       
Adama Mbaye, CEO, BAONANE, Senegal 
BAONANE is a Senegalese agribusiness offering a range of baobab-based products such as fruit pulp, powder, 
leaves, seeds and baobab oil, as well as hibiscus flowers (including oil), local cereals, poultry and livestock feed. 
BAONANE is strongly committed to offer organic products, ensuring high quality and food safety. The company 
also supports fair, social and sustainable agriculture, by contributing to the development of the entire agricultural 
and agri-food sector and promoting employment among rural communities, especially young people and women 
who suffer the most from unemployment and poor livelihood conditions.  
 
 
 

       
Eric Medji, Co-founder and Managing Director, OTHENTIKS, Benin 
OTHENTIKS, a Beninese family business, is specialised in producing and marketing quality fruit juices from 
pineapple, baobab, ginger, mango and passion fruit, among others. The juices are healthy, all natural, without 
colouring agents, preservatives nor artificial flavouring. The production process complies with strong sanitary 
requirements such as HACCP and FSCC 22000. OTHENTIKS promotes an environmentally friendly production and 
a circular economy by processing waste into biogas or natural fertilizer for crops. 
OTHENTIKS strongly supports its partners’ economic and social development, by sharing in an equitable way the 
value produced by the sales. The company also supports the education of children and finances the construction 
of schools and water points in villages.  
 
 
  

http://www.the-source-of-baobab.com/francais/
https://www.othentiks.com/
https://www.instagram.com/p/CLPL8K9r6gz/
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Innovations Session n°8: Catalysing young African agri-entrepreneurs’ investments 
 
 

        
Momarr Mass Taal, Founder and Managing Director, Tropingo Foods Ltd, Gambia 
Tropingo Foods Ltd is a leading fruit, vegetable and nuts exporter in The Gambia to international markets, in 
Europe, USA and Asia. The company exports also its products into local markets, especially dried mango. With 
an inclusive business model, Tropingo Foods Ltd is the bridge between farmer organisations and the global 
consumer market, adding value to and marketing its products. The company sources the raw materials from its 
own network of farmers, and processes and packs them in its own facilities. 
 
 
 

       
Mwangi Muturi, CEO, Lusoi Greens Limited, Kenya 
Lusoi Greens Limited is a family-run business specialised in herbs growing and exporting. Five high quality herbs 
are produced (basil, mint, rosemary, thyme and oregano) in the Kenyan highlands, in open fields and 
greenhouses. Lusoi Greens Limited operates in compliance with global standards for producing and export 
(GLOBAL GAP and GRASP). The company’s clients, mainly located in the UK and in the Netherlands, are re-sellers 
and packers. Through its activities, Lusoi Greens Limited is tackling the issues of unemployment and poverty by 
employing people from the local communities and especially women who represent 70% of its staff.  
 
 
 

       
Awa Caba, Co-founder and CEO, Soreetul, Senegal 
Soreetul is the first digital platform in Senegal that sells African processed agricultural products and cosmetics. 
More than 400 products from 10 different categories (such as cereals, juices and teas) are available. Soreetul 
also has a physical shop and offers a catering service, providing meals exclusively made from local products for 
companies. 
Strongly committed to women's empowerment and promoting business initiatives, Soreetul enables many SMEs 
to showcase their products and expand their market. The company contributes to the development of the agri-
food sector and to connecting it to the urban demand. 
 
 
 

https://tropingofoods.com/
https://www.lusoifarm.com/
https://shop.sooretul.com/fr/
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AbdulLateef Olaosebikan, Co-founder, Nafarm Foods, Nigeria 
Nafarm Foods is a company which processes and preserves fruit and vegetables, such as tomatoes, pepper and 
onion, by converting them into paste and puree. With processing facilities ensuring high quality and food safety, 
the company manufactures products that keep their nutritional value. The company also offers different services 
to the farmers and partners such as packaging, branding, as well as marketing and training. The objective of the 
company is to tackle the issue of post-harvest losses, faced by many producers and leading to critical economic 
situation for them.  
 
 
 
 
Innovations Session n°9: Successes from women-led agribusinesses in Africa 
 
 

       
Yvonne Otieno, Director, Miyonga Fresh Greens ENT, Kenya 
Miyonga Fresh Greens ENT is a Kenyan family business established in 2014 which produces quality horticultural 
products grown fairly, sustainably and under the highest food safety standards for the regional and export (EU) 
markets. The company also adds value to fruit which does not meet (export-) requirements by drying them and 
by pulverizing dried fruit into all-purpose fruit powder. 
Miyonga Fresh Greens ENT is a social company committed to enhancing food security and health, improving 
productivity and reducing poverty, with lower environmental and social costs. It has developed a network over 
5,000 smallholders in Kenya, created about 7,500 jobs, enabled over 30,000 farmers to earn an income and 
improved 195,000 lives. 
 
 
 

 
Salma Abdulai, Co-Founder and CEO, Amaati Group, Ghana 
AMAATI Company limited is a social Ghanian company created in 2013 which processes organic-certified fonio 
into ready to use flour and cereals for both the local and export markets. Fonio is a climate resistant indigenous 
cereal which does not contain any gluten and has high quantity of fiber, iron, amino acids, protein, potassium 
among other nutrients. 
AMAATI supports vulnerable rural women to grow fonio on degraded (due to exhaustive use) and/or abandoned 
lands by creating a land management system where the lands can be regenerated and used to grow other crops, 
including fonio. The company currently works with 5,000 smallholder farmers and also hires (young) women to 
process fonio. 
 

https://nafarmfoods.com.ng/
https://miyongafreshgreens.co.ke/
https://www.amaatigroup.com/
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Marie-Andrée Tall, Founder and Director, Fruitales, Senegal 
Fruitales is a Senegalese company created in 2005 that processes local fruit and vegetables into purees, jams and 
syrups for the local and international markets. As a social enterprise, Fruitales has positively impacted 
stakeholders along the entire value chain. The company has a policy of recruiting disadvantaged women to 
provide them with training and support them in their professional development. It also has a policy of exclusive 
supply of raw agricultural products from local producers at a fair price, giving priority to products grown or 
harvested by women, and supporting the professionalisation of greenhouse producers. Fruitales also sources its 
packaging from local companies. 
 
 
 

        
Gaëlle Laura Kenfack, Founder, KENZA MARKET, Cameroon 
KENZA MARKET is a company specialised in the processing and distribution of pre-cooked, dried, organic and 
dietetic products and ingredients (fruit, vegetables, spices, vegetable oils, poultry etc.) to quickly prepare healthy 
meals. The company which was founded in 2016 is one of the pioneers that produces and markets local products 
from Cameroon, first only online, then in physical stores. 
KENZA MARKET produces quality products by ensuring their traceability from the fields and village farms to the 
shelves. The production process meets international requirements. 
 
 
 

       
Annie Kamala, CEO, AGRO BIBI, DRC 
AGRO BIBI is a company created in 2005 producing and processing fruit, cereals, cocoa and vanilla in the 
Democratic Republic of the Congo (DRC) for both the local (supermarkets and restaurants) and regional (e.g. 
Uganda, Gabon, Congo) markets. The company has a strong focus on empowering women, including by providing 
them with jobs and trainings in food processing. 'Bibi' means 'woman' in Swahili. 
 
 
  

https://www.fruitales.com/
https://www.kenzamarket.com/
https://m.facebook.com/AGRO-BIBI-101952511410625/?hc_ref=ARSUSBEOPxK1y8NIdgBJAkhkl0y8rIeS4ZeWdsVxRzEMSx_b7hckh_T2umG_nji-BhI&fref=nf&__xts__%5B0%5D=68.ARCQdqdXsf6iy9BQltbGvfNwgJuwTfq_3x8fWyZcNr648on7iyXAnWw3FRHkfE9kKOkDwGfIe3t-NZdUjpJEjcDNpw_p_EWxb9NWGMghYMemNhtSMvuVeiiTywk419CuZMwqqkMxFepecXkefrZkqtuHWXXd8Oyn71qRFfSz55InxDj3owoNHg4VdONICUc6zUzxw7QBwd067q1HbYA532uigNlM4fddNlcimimOruFHvwaL93Xmi8oYxHWYlDchxoU5gXRx96XmyLKkptyjwBSgbEXedc8ND0ex0JrHEyjgWJyDkII
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Innovations Session n°10: Successes in export markets from SMEs and entrepreneurs 
 
 

       
Hasina Ralay, Manager, LYCHEELAND, Madagascar 
Lycheeland is a Malagasy company specialising in the drying and processing of exotic products and superfoods 

from Madagascar. Lycheeland supplies the largest variety of naturally dehydrated tropical products in the Indian 

Ocean. Since its creation, Lycheeland has continuously developed its range of nutritious and healthy products, 

while combating food loss and waste. The company also supports farmers by ensuring them fair prices, using an 

environmentally friendly processing method and creating jobs, especially for women whose income it seeks to 

improve. 

 
 
 

       
Elizabeth Jebby Bischof, Co-Founder and Managing Director, Bdelo, Kenya 
Bdelo is an award-winning regional market leader in the production of healthy and tasty tortilla chips and tortillas 
that are 100 % naturally seasoned, gluten and preservative free. The products are maize-based fused with high 
value seeds, grains, vegetables, herbs and legumes. The company aims to contribute to healthier and fun 
lifestyles but also to rural development and progress, including by creating market for indigenous foods normally 
grown by women in rural communities. 
Bdelo Kenya was incorporated in 2010 and the Bdelo Middle East Marketing & Distribution office established in 
2019. 

 
 
 

       
Sakina Usengimana, Founder and CEO, Afri Foods, Rwanda 
Afri Foods is a woman-led horticulture export company founded in 2019 which distributes fresh, high-quality 
Rwandan produce to both local consumers and exports markets. The company sources from more than 500 
farmers and 5 cooperatives in Rwanda, 70% of whom are women and youth. Sakina’s vision is to empower 
women and youth in the communities she works with through agriculture, with an emphasis on experiential 
learning while continuing to export Rwanda‘s fresh goods to markets all over the world and become a preferred 
vendor with consistent quality products. 
 
 
 

https://www.lycheeland.com/fr/lycheeland
https://www.bdelo.com/
https://afrifoodsltd.com/


 
 

18 

 

       
Neville Mchina, Co-Founder and CEO, GreenStone Foods (Pvt) Ltd, Zimbabwe 
GreenStone Foods (Pvt) Ltd is a company in Zimbabwe created in 2019 that works with farmers and communities 
to trade local fresh and processed products (especially pineapples) locally and internationally: it exports the baby 
pines to the EU and supplies the local market with the larger ones. GreenStone Foods (Pvt) is the first organic 
Queen Victoria Pineapple supplier to the EU. The company aims to improve livelihoods and combat poverty 
through trade, increases the farmers’ income, creates jobs and reduces food loss.  
 
 
 
 
Innovations Session n°11: Promoting circular economy and reducing food losses and waste: Successes by 
SMEs and entrepreneurs  
 
 

      
Rose Noah, Co-Founder and CEO, West African Feeds, Ghana 
West African Feeds Ltd is a Ghanaian biotech firm operating in the nutrient recycling industry. Fuelled by the 
desire to address Africa’s greenhouse gas emissions, West African Feeds harnesses the ability of black soldier fly 
larvae to valorise food waste. Through this process, they convert bio-waste into valuable inputs for Africa’s 
livestock industry, including organic fertiliser, insect-based animal feed, animal nutrition, compost and hygiene 
products. These products provide the agriculture industry and small scale animal farmers with economically and 
environmentally sustainable alternatives. 
West African Feeds Ltd is looking to expand its production and product range by partnering up with waste 
suppliers (farmers and food processors) to whom it offers zero-waste management services, and research 
institutions for co-developing new products. 
 
 
 

      
Fatou Titine Cissoko, Founder and Manager, Jedengui, Guinea  
Enterprise Fatou & Kadija (EFK) is a company specialising in the drying of high quality fruit that sells products 
under the brand Jedengui. The company produces 100% natural, preservative-free dried pineapples, dried 
mangoes and natural juices, which are supplied to both national and international markets.  
EFK was created in 2013 upon the desire to address the post-harvest losses recorded by local producers, and to 
develop the agri-food sector with local products, while integrating and contributing to the development of 
women in the agribusiness in Guinea. Today, the company is successfully achieving these goals, while creating 
jobs for young people and women. EFK works closely with producers: it created women's cooperatives, provides 

https://www.greenstonefoods.org/
https://westafricanfeeds.com/
https://jedengui.weebly.com/
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support and advice to farmers on how to market their products, and buys the production surplus from members 
of the Federation of Planters from the Fruit Sector of Lower Guinea (FEPAF-BG). 
 
 
 

     
Amogelang Shaun Masi, Co-Founder, Viva Organica, Botswana 

Viva Organica is a fertiliser manufacturing company transforming kitchen waste and animal manure into highly 
nutritious, 100% organic natural farming inputs rich in nutrients and pro-biotics. The company contributes to the 
circular economy through an innovative and holistic approach by converting and subsequently valorising the 
waste produced by cattle, and organic waste from retailers and restaurants. Its wide products range include 
biofertilisers, vermicompost and enriched compost tea. 
Viva Organica’s products improve soil moisture and overall soil health, enhancing the climate resilience of 
farming communities, and promoting the sustainable growth of nutrient-rich food. Moreover, Viva Organica has 
reduced the cost of fertiliser by 25%, and is aiming for 50% by 2024. 
 
 
 

     
Mark Musinguzi, Team Lead, Hya Bioplastics, Uganda 
Hya Bioplastics upcycles local food waste to create 100% home compostable products including fruit and 
vegetable trays, takeaway food boxes and disposable plates. The company was founded in 2019 to address the 
low recycling rates, plastic pollution and the high costs of green packaging. 
After two years of product R&D and market research Hya Bioplastics has developed a low cost manufacturing 
process that utilises a range of flexible plant fibers as their primary inputs. Thanks to this process, the company 
is able to provide a cost competitive alternative to petroleum-based plastics, while also creating additional 
revenue streams for smallholder farmers who are able to profit from their fiber waste.  
 
 
 

      
Oscar Ekponimo, Founder, Chowberry, Nigeria 

Chowberry Inc is a multi-award winning, technology driven social business that reduces food waste and improves 
access to food. The company is a platform that creates a secondary market for food at risk of waste or expiration, 
which helps food companies recover costs and addresses the challenges associated with the sharp rise of food 
prices in Nigeria. Its latest application, Chowberry 2.0, is a business to business (B2B) and business to consumer 
(B2C) food matching service that connects high volume consumers to suppliers and distributors. 
Over the past 6 years, Chowberry has facilitated the distribution of over 1.6 million meals. 

https://www.facebook.com/vivaorganicabw/
https://www.facebook.com/hyabioplastics/
https://chowberry.org/
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Innovations Session n°12: Entrepreneurial skills developed by successful African SMEs  
 
 

 
Marlene José, Founder and CEO, FoodCare Lda, Angola 
FoodCare is a company processing organic African food that preserves the originality of the products while 
operating in compliance with international food safety and quality standards. It aims to overcome the 
preconception of African food as being “indigenous food” due to the lack of sanitary infrastructure which 
contributes to the contamination of nutritiously rich products during processing. Having obtained the HACCP and 
FDA certifications has enabled FoodCare to export to the European and American continents and to increase its 
product range. 
In 2022, FoodCare was the first Angolan food company to participate in the Summer Fancy Food Show, in New 
York, USA. 
 
 
 

 
Marian Thompson, Managing Director, Bio-Tropical Products Company Ltd, Ghana 
Bio-Tropical Products Company Ltd is a processing company producing organic orange and lemon cut peels, 
organic cocoa shells and shea butter. Certified organic by Ecocert and USDA, the company grows organic citrus 
and also sources from smallholder organic producers from the central region of Ghana. Its HAACP certification is 
currently in process. In addition to being certified Fair Trade, the company maintains corporate social 
responsibilities, while also creating employment for young females.  
Bio-Tropical Products Company Ltd actively participates in market opportunities inclusive of attending trade fairs 
and benefiting from support from its partners, of whom include COLEAD.  
 
 
 

  
Fannie Perisha Gondwe, Founder and Executive Director, Perisha Agro and Packaging Enterprise, Malawi 
Perisha Agro and Packing Enterprise is an eco-inclusive business aimed at improving the nutritional status of 
women and children under the age of five. The company promotes the growth and consumption of locally-grown 
biofortified foods including orange fleshed sweet potato, orange maize, Nua Beans and cassava products. The 
company owes a large part of its growth due to the establishment of partnerships and collaboration with 
investors, clients, the government, NGOs and farmers.  
Perisha Agro is among the 2022 Top 50 African Business Heroes (ABH) under the Jack Ma Foundation 
competition. 
 

https://www.foodcare.co.ao/
https://www.biotropicalghana.com/
https://www.facebook.com/PerishaAgro/
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Etienne Christian Dioma, Director/Quality Manager, UPROMABIO, Burkina Faso 
UPROMABIO/HBS (Union of Cooperative Societies with a Board of Directors of Organic and Fair Trade Mango 

Producers of the Hauts Bassins Region) is a cooperative society comprising of 43 producers of mango and dried 

hibiscus flowers. The company produces dried mango and dried hibiscus which are organic, fairtrade and HACCP 

certified. These products are exported to the United States, Germany, France and Switzerland.  

To support the growth of UPROMABIO, its Director participates in trade fairs such as BIOFACH and continuously 

participates in training courses to further develop knowledge and competences. 

 

 
Innovations Session n°13: Producers’ and SMEs innovations in agroecology for sustainable agrifood systems 
 
 

 

 
Robin Ndung’u, Founder and CEO, Kisumeo Organics Limited, Kenya   

Kisumeo Organics Limited, established in 2018, operates across multiple aquatic value chains (i.e. crawfish, 

shrimp/prawn, lobster). It processes crawfish flesh and shells respectively into crawfish powder and livestock 

feed. A chamber for innovation, Kisumeo Organics houses Africa's first Automated Pathogen Free (APF) crawfish 

hatchery with a genetic Brood Stock Multiplication Centre (BMC). The company aims to achieve food security by 

empowering smallholder farmers to create sustainable and climate smart agri-food systems. It is facilitating links 

to training on crawfish farming, securing reliable markets for products and managing logistics for out growers, of 

whom are majority women and youth, through its franchise system.  

 

 

 

 
Costantine Edward, Co-founder and Managing Director, AgriLife, Tanzania  

Youth-led company AgriLife Limited upcycles organic waste into animal feed and organic fertiliser utilising the 

Black Soldier Fly. It is addressing two main challenges: the 10 000 tonnes of organic waste generated each day, 

and the high costs of protein sources associated with animal feed. The Black Soldier Fly is a rich source of protein 

and essential amino acids for animal feeds, thus boosting animal productivity. With 70% of the world’s soy 

production being dedicated to feed animals, AgriLife Limited is offering a sustainable alternative to animal feed 

that is more accessible and affordable in comparison to conventional feeds, and which has less of an 

environmental impact.  

 

https://www.upromabio.net/
https://kisumeoorganics.com/
https://agrilife.co.tz/
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Ella Inzahbo, Founder, AGROTECH, Chad  

AGROTECH is a women's cooperative that specialises in the producing, processing and marketing of agricultural 

products. The cooperative uses and promotes agroecological practices to improve its members’ livelihoods, 

focusing specifically on women and youth and their efforts to strengthen food security and drive sustainable 

development. This includes selecting seeds that are adapted to climate change by taking into account their 

conservation and sustainability, as well as producing and using compost to enrich soils. AGROTECH is involved in 

the capacity building of its members through training, innovation and the dissemination of new knowledge and 

skills, in addition to developing and leading collective projects. 

 

 

 

 
Edmond Ng’walago, Founder and CEO, Ngwala Inventions, Tanzania  

Ngwala Inventions is a bio- and agri-tech company registered in Tanzania since 2020. It is making organic farming 

more profitable to over 200,000+ smallholder East African farmers. Using a solar powered organic pesticides and 

fertiliser dispensing system, Ngwala Inventions is combatting the high costs and variability in prices of chemical 

pesticides and fertilisers. At the same time, it addresses problematic chemical exposures associated with the 

application of chemical inputs. Through a Mobile App, farmers can also track the performance of their crops and 

monitor any deficiencies. 

 

 

 

 
Innovations Session n°14: Climate-resilient practices and innovations by agrifood SMEs 
 
 

 
Jack Maina, Chief Technical Officer, FarmerLifeline Technologies, Kenya 

Farmer Lifeline is an agri-tech company that developed an innovative solar-powered crop pest and disease 
detection device to reduce the time and cost traditionally needed to identify crop infestation. The device uses 
artificial intelligence (AI) to continuously capture images of farms within a 600-meter radius. Within five seconds 
of the detection of infestation, with accuracy of 97.5%, the device notifies the farmer via text message. The text 
shows the crop type, the pest or disease identified, nutrient deficiency, and the solutions that the farmer should 
apply and in which quantities. The device is owned by FarmerLifeline and rented out to farmers on a pay-per-use 
business model to make it easily accessible to farmers, including smallholder farmers. 

https://www.facebook.com/profile.php?id=100063946359556
https://www.ngwalainventions.co.tz/
https://farmerlifeline.co.ke/


 
 

23 

 

 
Frazer Handondo, Co-Founder and Director, Forest Africa, Zambia 

Frazer Handondo and Farhana Mulla co-founded in 2017 Forest Africa, an innovative agrifood processing 
company that produces products made from indigenous wild fruit and charcoal briquettes made from baobab 
shell. The range of products made from wild fruit includes drinks and jam, as well as baobab tea and oil. 
By processing indigenous wild fruit from the region into nutritious products, the company is fighting against 
deforestation - promoting the protection of biodiversity and sustainable forest management. The company has 
established sustainable supply chains by building relationships with rural communities and created permanent 
employment, supporting particularly women and youth. 
 
 
 

 
Peter Nyeko, Co-Founder & Managing Director, Mandulis Energy, Uganda 

Mandulis develops and operates renewable energy initiatives to deliver affordable, reliable, and renewable 
energy sources (electricity and cooking fuel). From a research and innovation base in England, and operations 
anchored in Uganda, the company is working alongside multiple partners. They leverage two technologies, 
Biomass Gasification and Modularity Grid, to address the energy access "trilemma" by reconciling reliability, 
sustainability and affordability. The company leads the development of Africa’s largest grid-tied biomass 
gasification power plant (Uganda Earth Energy Syngas Biomass - SEFA Project), and off-grid projects. 
 
 
 

 
Bruno Mweemba, Founder and Managing Director, Panuka Farm, Zambia 

Panuka Farm was created in 2017 to grow large quantities of produce on smaller pieces of land based on a 
conservation and climate-smart agricultural approach. Their high-value fresh vegetables, such as iceberg lettuce, 
English cucumber, sweet corn, bell peppers, are supplied to other businesses, mainly supply chain stores. The 
company is pioneering a new farming approach in Zambia that combines productivity with biodiversity 
conservation and climate smart agriculture. They have installed solar panels to source all their energy needs from 

solar energy, along with drip irrigation and water harvesting systems. This allows them to produce high quality 
produce continuously throughout the year, with no off-season.  
 

https://forestafrica.net/
https://www.mandulisenergy.com/
https://panuka-farm.business.site/
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Audrey S. Darko, Founder and CEO, Sabon Sake, Ghana 

Sabon Sake is a climate tech company that converts agricultural waste into regenerative soil solutions that 
improve and sustain soil health, resilience, and fertility. The company operates on a three-pronged circular 
approach to deliver climate resilient agriculture solutions and accelerate landscapes regeneration. To solve the 
issue of poor soil health and food insecurity, Sabon Sake extracts maximum value from unutilized biomass wastes 
into soil booster that captu res carbon into the soil. The company pairs regenerating degraded landscapes with 
capacity building for farmers to build climate resilience and create thriving farming communities. They organise 
regenerative agriculture workshops, practical farm demonstrations and have created the Regenerative Farmer 
Network to connect the farmers they have trained.  
 
 
 
 
Innovations Session n°15: Technological Innovations in the Agrifood Sector: Adoptions by SMEs and 
Entrepreneurs 
 
 

Pyrrus Koudjou Kouoplong, Founder and CEO, ClinicAgro, Cameroon 
CLINICAGRO is a start-up that develops technological solutions for agropastoral activities to optimise farm 
profitability, increase productivity and food quality, and better manage resources. The company produces a soil 
testing kit that provides farmers with information that they can integrate into their management systems. The 
data kit provides information about pH levels, humidity, temperature and electrical conductivity, favourable 
crops, and recommendations on the best timing to sow crops. The information is hosted on the cloud, allowing 
farmers to access detailed results quickly. 
 
 
 

 
Abraham Natukunda, Founder and Managing Director, Inter-Connect Point, Uganda 
Inter-Connect Point is the first to implement an objective analytical solution to address production 
inconsistencies in the industry. Tea processing remains highly variable due to the use of basic hand tools, a lack 
of data analytics, and the limited ability to produce tea of a consistence quality varying the price of teas. Inter-
Connect Point offers an industrial Internet of Things (IoT) solution that improves quality, control and revenue in 
the African tea value-chain. This is done by applying an “eNose” and analytics engine to supplement and 
determine optimum levels of tea processing stages. 

https://sabonsake.com/
https://clinicagro.net/
https://iconnectpoint.com/
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Ulrich Djido, Co-Founder and Chairman, BioLife Tech, Benin 
BioLife Tech is working to strengthen the local economy by providing a credible and secure virtual platform for 
the development of local economies. The company’s technology helps farmers with precision farming, market 
access, and traceability and ecology. BioLife Tech has developed two applications to assist farmers - e-pineA and 
ClusterApp. E-pineA connects pineapple growers with buyers, and offers an online business platform for food 
processors. ClusterApp is an advanced technical monitoring app for pineapple farms, enabling growers and 
organisations to track farming activities in real time. 
 
 
 
 
Innovations Session n°16: Niche marketing strategies for SMEs and smallholder farmers 
 
 

 
Odile Gnonwin, Founder and CEO, Norée, Benin 
Norée promotes tiger nut, a locally grown crop in Benin, by adding value and  processing them into flour, cream 
liqueur, milk and croquettes. These innovative products are available for sale in many shops in Africa and used 
by restaurants and hotels. Tiger nuts are a popular food in Benin but often eaten raw as consumers do not know 
how to cook with them. By producing many byproducts from the nut, Norée offers an innovative and healthy 
way to change the eating habits of Beninese. Tiger nuts are rich in fibre, magnesium, and vitamins C and E. The 
sugar in the nuts is also recommended for diabetics. The company aims to become Africa’s first producer and 
processor of tiger nuts by 2030. 
 
 
 

Borel Atonfack, Executive Secretary, GR.IGPP, Cameroon 
The Groupement Représentatif de l’Indication Géographique Protégée Poivre de Penja (GR.IGPP) is a 
Cameroonian association that guarantees the quality of the Poivre de Penja (Penja Pepper) and represents the 
actors in the Poivre de Penja industry. Poivre de Penja is a unique tropical pepper cultivated on the volcanic 
slopes of Mount Kupa in the Penja municipality in Cameroon. In 2013 Poivre de Penja has received from the 
European Union the label “geographical indication” (GI). The GI label is an internationally recognised label for 
local quality products that certifies their uniqueness and so enables to sell the products with a price premium. 
This premium ensures that local producers can continue to produce quality pepper according to the defined 
production specifications while earning a fair wage from the sales. 
 

https://biolifetech.bj/
https://noree.bj/
https://ig-poivre-penja.jimdosite.com/
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Gideon Kalimanzira, Founder and CEO, GIPA Foods & General Supplies Ltd, Tanzania 
GIPA Foods is introducing an innovative mobile plant technology to process cassava directly on farms, reducing 
post-harvest losses. The company adds value to cassava by processing the crop into starch (for industrial use) 
and flour (for direct consumption). The starches are organic and white with neutral taste, contain no artificial 
additives , and can be used as food,  added as an ingredient in foods or used in the production of other products 
like beverages, confectionery, pharmaceuticals etc. GIPA Foods also produces animal feed as a byproduct to their 
cassava starch. GIPA Foods works exclusively with smallholder farmers as out-growers, providing them with 
extension services, improved species of seeds, and training. 
 
 
 

Yonas Alemu, Founder and CEO, Lovegrass Ethiopia Ltd, United Kingdom and Ethiopia 
Lovegrass produces award-winning health food products using Teff – a main ingredient in Ethiopia. The company 
innovates by processing the traditionally Teff crop into breakfast cereals, powdered beverages, pasta, pancake 
mix, and snacks. Their products are low in sugar and calories, gluten free, vegan, and high in fibre, manganese, 
and iron. The nutrients make the products good for digestion. As a staple in Ethiopian cuisine, Lovegrass’ Teff 
products invite customers to participate in a unique, East African culinary adventure. Lovegrass has 
manufacturing facilities in Addis Ababa and London, serving top global supermarket chains, such as Wholefoods 
and Selfridges. Lovegrass works closely with rural smallholder farmers to get a consistent supply of raw material. 
The company also collaborates with the Ethiopian Agricultural research institute to provide training to its 
suppliers.  
 
 
 

 
Virginie Touré, Société Guinéenne pour le Développement Durable (SGDD), Guinea 
Société Guinéenne pour le Développement Durable (SGDD) produces healthy, premium quality, and certified 
organic fruit and vegetables. The company employs 30 people, 24 of whom are women, producing on their own 
10 hectare farm. They also work with 50 pepper, mango, and pineapple growers, and 2 beekeepers. Some of the 
fresh products are processed into dried fruit, juice, jam, honey, infusions, flour, and spices.  

https://gipafoods.co.tz/
https://thelovegrass.com/
https://www.facebook.com/sgddofficiel/
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The company is committed to positively impact both the top and bottom of the value chain. They support 
smallholder farmers by adding value to their produce: they support them obtaining the organic certification and 
process some of their production, thus reducing post-harvest losses. By adding value to locally grown products 
SDGG contributes to increasing revenues from small-scale farming and sustainably use natural resources. The 
company is also committed to provide consumers with healthy, premium quality fruit and vegetables. 
 
 
 

Nazim Shivji, Managing Director, AMFRI FARMS LTD., Uganda 
AMFRI FARMS – trading as African Organic - is an Uganda-based company that was registered in 1998 and that 
specialises in the production, processing and export of organic fruit, vegetables, herbs and spices. The company 
has a 600 hectare plantation that is certified organic and additional 300 hectares that are also certified bio 
dynamic, making it the only plantation of its kind in the equatorial belt. Their produces include apple, banana, 
pineapple, passion fruit, ginger, vanilla, chili, coffee, turmeric, basil, chia, and quinoa. Amfri Farms has a large 
international export market, exporting to North America, Europe, and Dubai. AMFRI FARMS is committed to 
supporting sustainability, using environmentally sustainable regenerative agricultural methods. The company 
works closely with over 240 smallholder and provides them with trainings to support them with their  
environmentally friendly agricultural production. 
 

https://www.african-organic.com/
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